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30 Associations
Contribute to the Coalition

Appalachian Hardwood Manufacturer's Inc (AHMI)
Allegheny Hardwood Utilization Group (AHUG)
American Walnut Manufacturer's Association
Appalachian Lumberman's Club
Decorative Hardwoods Association (DHA)
Empire State Forest Products Association (ESFPA)
Great Lakes Kiln Drying
Hardwood Distributors Association (HDA)
Hardwood Manufacturer's Association (HMA)
Indiana Hardwood Lumberman's Association (IHLA)

Keystone Wood Products Association (KWPA)
Kentucky Forest Industry Association (KFIA)
Lake States Lumber Association (LSLA)
Missouri Forest Products Association
North Carolina Forestry Association



30 Associations
Contribute to the Coalition

National Hardwood Lumber Association (NHLA)
North American Forest Foundation (NAFF)
Northern Tier Hardwood Association (NTHA)
National Wood Flooring Association (NWFA)
Ohio Forestry Association (OFA)
Penn York Lumbermen's Club
Pennsylvania Forest Products Association (PFPA)
Southern Cypress Manufacturer's Association (SCMA)
Southwest Hardwood Manufacturer's Club (SHMC)
‘ Timber Forest Foundation
N\ X\ Wood Components Manufacturer's Association
‘ (WCMA)
West Virginia Forestry Association (WVFA)
Western Hardwood Association
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US Consumption of Hardwood
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Getting to the roots
AMERI CAN

Holiday Gift REricAR Hardwood il
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Stage 2 | Build Your 6 Months 49 Million 20 Million % Million Still Going on
Consumer World Impressions Ad Views Clicks
Promotion Campaign
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Stage2 | TV

Exposure

6 Months of Ads
14,000,000 Adults
age 25-54
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Stage 2 |
Online Video

Ve - YouQIL:

5,400,000

O\ Meta

Total Campaign Metrics Total Campaign Metrics
: 3,970,141 Impressions 22,308,245 Impressions
3,645 Link Clicks | § 197,830 Link Clicks
3,248,000 Video Views | i 2,128,840 Video Views



Stage 2 |
Online
Clicks to our

website =
416,000

RealAmericanHardwood.
com

Google

Google

SEARCH DISPLAY

Campaign Total Metrics
Y 4,215 Impressions :
: 24 141 Link Clicks _
 7.68% Click Through Rate |

Campaign Total Metrics :

8,629,060 Impressions
: 189,769 Link Clicks ;
: 2.20% Click Through Rate




Stage 3 | Hardwood For 122,000 Views Shredding the 29,600 Views Behind the 10,100 Views
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Behind The'Lumber

Yoder Lumber Co.
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Website

RealAmericanHardwood.
com

Beyond Beauty
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Birch
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~. For help specifying hardwood for commercial industrial, or residential /=

applications contact us at info@realamericanhardwood pro
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Hotsaw
Championship
Watkins Glen
NASCAR

Race
Sponsored by
RAH

WEEKEND SPECIAL EVENT

UNITED STATES HOTSAW CHAMPIONSHIP

SEPT 13-15, 2024

Watkins Glen presents the first United States Open Hotsaw Championship officially
sanctioned by the American Lumberjack Racing Association on September 13th-
15th.The 16 best Hotsaw Racers from all over the US will compete in a bracket style
racing format. The competitors will compete with custom modified chainsaws
ranging 50-65hp, developed from single-cylinder snowmobile and motorcycle
engines with the only restriction of a pull start.

Friday, 13th of September:

» Provisional positions predetermined
* Open Qualifying for remaining unseeded positions will be determined

Saturday, 14th of September:

» Time trials to determine positions 1-16
« 1st round (Round of 16)

Sunday, 15th of September:

« 2nd round (Round of 8)
* Last Chance qualifier for 5th finalist
« United States Hotsaw Championship Final (5 Competitors)

[ # Download on the i | GET IT ON

App Store | | #® Google Play | TICKETS? QUESTIONS?
e — ' Call 1-866-461-RACE

If you are having difficulty accessing our website, please fill out our accessibility feedback form or contact 1-866-461-RACE

Do Not Sell / Share My Information Manage Cookies Terms of Use Privacy Policy Careers MNASCAR Kids NASCAR Latino NASCAR Tracks App

Official Travel Packages Shop
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Stage 5 | Tradeshow Greenbuild HD Expo Mass Timber
Exhibits Conference




NeoCon

Climate POSITIVE
Positive
P avi I i on Real American Hardwood

CEining
this June




National
Hardwood
Lumber
Association

Update

NHLA

STRONG ROOTS. GLOBAL REACH.




National
Hardwood
Lumber
Association
(NHLA)

Represents

More than Just
the Rules Book

)

RULES

FOR THE MEASUREMENT
& INSPECTION OF
HARDWOOD & CYPRESS

Plus NHLA Sales Code &

Inspection Regulations

Effective January 1, 2023




Purpose of
NHLA

To Grow and
Stabilize the
Hardwood
Industry

EDUCATION SERVICES
(PROMOTION)
(ADVOCACY)

INSPECTOR
TRAINING
SCHOOL
&
ITSEF

CONVENTION &
EXHIBIT
GROW & Wlaleii[e:\13
STABILIZE
HARDWOOD
INDUSTRY

MEMBERSHIP &
LUMBER SERVICES
(INSPECTION SERVICES) MARKET NETWORKING

IMPACTS*
(CERTIFICATIONS) SERVICES
(RULES) (ALLIED ASSOCIATIONS)
(MEMBER INTERACTIONS)




HEI(d1] Needs for Hardwood Industry

Appearance Applications
* Rustic Grades
* Urban Wood
* Thermal Modification
* Biophilic Design
* Designers & Architects



HEI(d1] Needs for Hardwood Industry

Process Improvements
 Hardwood Log Grades
* Quality Control
* Yield Recovery
* Wood Utilization
* Drying
e Sap Stains
* Automation
* Pressure Treating



HEI(d1] Needs for Hardwood Industry

Environmental Story
* Product Category Rules (PCR)
* Environmental Product Declarations (EPD)
e Life Cycle Assessments (LCA)
e Certifications
* Tracking and DNA
 EUDR Geolocation



Hardwood Total Cradle-to-Grave Global Warming
Industry | Potential (GWP)
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Promotion is key to Healthy Forests & Communities
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