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30 Associations 
Contribute to the Coalition

Appalachian Hardwood Manufacturer's Inc (AHMI)
Allegheny Hardwood Utilization Group (AHUG)
American Walnut Manufacturer's Association

Appalachian Lumberman's Club
Decorative Hardwoods Association  (DHA)

Empire State Forest Products Association (ESFPA)
Great Lakes Kiln Drying

Hardwood Distributors Association (HDA)
Hardwood Manufacturer's Association (HMA)

Indiana Hardwood Lumberman's Association (IHLA)
Keystone Wood Products Association (KWPA)
Kentucky Forest Industry Association (KFIA)

Lake States Lumber Association (LSLA)
Missouri Forest Products Association
North Carolina Forestry Association



30 Associations 
Contribute to the Coalition

National Hardwood Lumber Association (NHLA)
North American Forest Foundation (NAFF)

Northern Tier Hardwood Association (NTHA)
National Wood Flooring Association (NWFA)

Ohio Forestry Association (OFA)
Penn York Lumbermen's Club

Pennsylvania Forest Products Association (PFPA)
Southern Cypress Manufacturer's Association (SCMA)

Southwest Hardwood Manufacturer's Club (SHMC)
Timber Forest Foundation

Wood Components Manufacturer's Association 
(WCMA)

West Virginia Forestry Association (WVFA)
Western Hardwood Association



Graph Courtesy of HMR a part of Fastmarkets. 

Hardwood 
Industry 
Recap



Stage 1 |
Social 

Campaign

Instagram
Facebook
Twitter  X

551 posts 4,177 Followers
969 Followers
463 Follower

593 Likes Website
RealAmericanHardwood.com



Stage 1 | 
Social 
Campaign 
Highlights



Stage 2 |
 Consumer
Promotion

Build Your 
World 

Campaign

6  Months 49 Million
Impressions

20 Million
Ad Views

½ Million
Clicks

Still Going on



Stage 2 | TV 
Exposure
6 Months of Ads
14,000,000 Adults 
age 25-54

Branded Open at 
Premiere
of Restoration 
Road

Extra Promotion 
During
Making Modern  &
Fixer Upper



Stage 2 | TV 
Exposure
6 Months of Ads
14,000,000 Adults 
age 25-54

Branded Open at 
Premiere
of Restoration 
Road

Extra Promotion 
During
Making Modern  &
Fixer Upper



Stage 2 | TV 
Exposure
6 Months of Ads
14,000,000 Adults 
age 25-54

Branded Open at 
Premiere
of Restoration 
Road

Extra Promotion 
During
Making Modern  &
Fixer Upper



Stage 2 | TV 
Exposure
6 Months of Ads
14,000,000 Adults 
age 25-54

Branded Open at 
Premiere
of Restoration 
Road

Extra Promotion 
During
Making Modern  &
Fixer Upper



Stage 2 | 
Online Video 
Views = 
5,400,000



Stage 2 | 
Online 
Clicks to our 
website = 
416,000

RealAmericanHardwood.
com



Stage 3 |
Media 

Relations, 
Influencers

Hardwood For 
Your Heath

122,000 Views Shredding the 
Slopes

29,600 Views Behind the 
Lumber

10,100 Views



Stage 3 | 
Media 
Relations, 
Influencers 
& Projects



Stage 3 | 
Media 
Relations, 
Influencers 
& Projects



Stage 4 |
Designers & 
Architects

NHLA 
Grant

Website
RealAmericanHardwood.pro

North American 
Species Guide

Tradeshows Display Boards Technical 
Assistance



Stage 4 | 
Designers & 
Architects
Website

RealAmericanHardwood.
com



Stage 4 | 
Designers & 
Architects

North 
American 
Species 
Guide



Stage 4 | 
Designers & 
Architects

Video Series



Stage 5 | Allied 
Association

&
Partnerships

Association 
Meetings

Hotsaw  
Watkins Glen 

NASCAR
Race



Hotsaw 
Championship  
Watkins Glen 
NASCAR
Race
Sponsored by 
RAH



Stage 5 | Tradeshow 
Exhibits

AIA Greenbuild HD Expo DBNY Mass Timber 
Conference



NeoCon

Climate 
Positive 
Pavilion



National
Hardwood
Lumber
Association

Update



National 
Hardwood 
Lumber 
Association 
(NHLA)
 Represents 
More than Just 
the Rules Book



Purpose of 
NHLA 

To Grow and 
Stabilize the 
Hardwood 
Industry



Research Needs for Hardwood Industry

Appearance Applications
• Rustic Grades
• Urban Wood
• Thermal Modification
• Biophilic Design
• Designers & Architects



Process Improvements
• Hardwood Log Grades
• Quality Control
• Yield Recovery
• Wood Utilization
• Drying
• Sap Stains
• Automation
• Pressure Treating

Research Needs for Hardwood Industry



Environmental Story
• Product Category Rules (PCR)
• Environmental Product Declarations (EPD)
• Life Cycle Assessments (LCA)
• Certifications
• Tracking and DNA
• EUDR Geolocation

Research Needs for Hardwood Industry



Hardwood 
Industry
Impact

Graph courtesy of NWFA, 2023
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Promotion is key to Healthy Forests & Communities
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