User guide: SMG RatingsTrack

SMG RatingsTrack: Listen and respond
to location-level ratings + reviews
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Snapshot overview — Business Health

Get a high-level view of how locations are performing, The page is separated into

3 sections (Business Health, Reviews, and Search)

Displays up to 5 reviews
with images from 5-star
reviews that have been
detected in the last 3

Summarizes activity related to your months

business activity including your risk
profile, positive and risky reviews
with images, etc.

Filter results by location

/

# Home Snapshot
Snapshm
Business Healta
Tasks
B Reputation L ’
Executive Summary Positive Review Images
& Social Featured images from 5 star reviews detected in the past 3 months
Insomniz Cookies is beloved for its products and some locations shine with excellent service, but inconsistent customer
9 Locatlons experiences, particularfy cancerning staff behavior, are harming its reputation and standing against competitors. Impraving Wow. Vegan cookies and milk. Regular too!
customer service training and addressing staffing challenges could enhance overall perception and competitive edge. @l |ce cream and brownies as well. Great
& Insight M shop. Friendly staff. We had 3 cookies and
S EESET * Positive Experiences: Many customers adore the cookies and commend specific staff members for exceptional service, B they were all great Seasonal flavours
creating @ loyal customer base who often recommend Insomnia Cookies to others. available too. Highly recommended. We
* Negative Experiences: A significant portion of customers report feeling disrespected by staff, experiencing long waits, and vl e back Great addition o Westdale.
facing unprofessional behavior, leading them to avaid returning despite enjoying the cookies.
* Service Consistency: There is a clear divide between locations with outstanding service and those where service issues are
prevalent, suggesting a need for uniform training and improved communication to elevate the brand's reputation across all
Dranches. c Qs
(e >
Reviews
L

Al-powered overview of your business performance. Cuts through
the noise and summarizes important data across:

Risk Profile
Listings Presence and Accuracy
Competitor Benchmarking
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Snapshot overview — Reviews

Get a high-level view of how locations are performing, The page is separated into
3 sections (Business Health, Reviews, and Search)

Improving Locations display the 5
locations that have improved based on
star rating over the last 3 months.

The Competition pane compares
you to your competitors across key

review metrics (Review Rating,
Number of Reviews, and Response

A Home Snapshot
.
Tesis
B Reputation
=i Competition o Improving Locations
& Social ipace 10 you petitars in ey review Locations with the largest increases in review ratings over the last 3
9 Locations Nam AvgRangA  Reviews Response Rate Name
B Insights
e o 14k 372% Insomni Coskies
AAccounss s [ ) D .
somaia Cookies
somnia Cookies
somria Cookies
somniaCotes e %
Declining Locations
Name Rating Decrease fating Revews
* * O 5
* ik "
ws * ik
nsomia Coolies < a ~
L __]

Declining Locations display the 5 locations that have

declined based on star rating over the last 3 months.
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Snapshot overview — Search

Get a high-level view of how locations are performing, The page is separated into
3 sections (Business Health, Reviews, and Search)

The Google Interactions pane The Listing Accuracy & Presence pane
displays the number of clicks or displays your listing's presence and listing
taps on the Call, Direction, and accuracy across the largest providers.
Website buttons within your Google
listings over the last 3 months

The Google Searches pane displays the top 5 search terms that
displayed your Google listings, as well as, the total number of searches
L for each term over the last 3 months.
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Task overview

Organize and improve productivity with task management

Tasks can be automatically
or manually generated and
assigned to specific users in

. your account based on their
View total number of responsibilities, with the

tasks across statuses desired priority and due
date associated to each

Filter results by:

Location
Status
Due Date
Provider

/

A Home

Snapshot
_Tasks
Reputation

&2 social

All Tasks _

Priority

Q Locations

M Insights Task Name $ Status & Assignee ¥ Created %

S5-star Yelp R

star Yelp Review Not Started ‘ Unassigned 05/06/21
Resp star Yelp Review from Aime G
Respond to S-star Yelp Review S . Unassigned 05/06/21
Respond to S-tar Velp Review from Bill 5.
R d to 5-star Yelp Re
‘espond to 5-star Yelp Review Not Started ‘ Unassigned 05/06/21
Respond to 5-star Yelp Review from Lori .
Respond to 3-star Yelp Review ST . Unassigned 05/06/21
Respond to 3-tar Velp Review from Ray L
R d to S-star Yelp Re
‘esponc fo 5-star Yelp Review Not Started ' Unassigned 05/06/21
Respond to S-tar Velp Review from Karins b
Respond to 1-star Yelp Review S . Unassigned 05/06/21
Respond to 1-star Yelp Review from Alan ).
Respond to 5-star Yelp Review Not Started . Unassigned 05/06/21
Respond to S-tar Velp Review from Poline D
R d to 2-star Yelp R
‘espond to 2-star Yelp Review Not Started ‘ Unassigned 05/06/21
Respond to 2-sta Velp Review from Dave T.
Respond to 3-star Yelp Review Not Started . Unassigned 05/06/21
Respond to 3-star Velp Review from Mindy F.
R d to 4-star Yelp R
‘espond to 4-star Yelp Review Not Started ‘ Unassigned 05/06/21
Respond to 4-tar Velp Review from Amanda K.

Respond to 5-star Yelp Review 05/06/21

Due Date

4 selections

All Assignees

All Task Types
None

All Providers

Clear Filters

None

None

None

None

None

None

None

None

None

None

Not started . ssigned
Resporit o Sarer Ve Reven from Larey ?

View a detailed Task list for a

more granular look into tasks
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Reputation summary report

View performance trends, competitive details, review sentiment, + more

The following data is shown:
1. Review Counts and Average Ratings - Number of total reviews your
business has received

2. Overall Details — Overall Rating, Number of Reviews, number of Reviews

Responded To, Review Response Rate,

3. Review Sentiment —Proportion of your business reviews that are negative,
positive, or neutral.

4. Provider Details — Number of reviews and ratings by listing provider

A Home v Summary

& Reputation A~

. . . All (249)
Review Counts and Average Ratings Overall Details

summary
Reviews You Local Competitors Average
Providers v
Review Builder @ Total Reviews  — Average Rating 2/2121- 513121 AllTime  272/21-5/3/21 All Time
Last 3 Months
Images Overall Rating 42 a1 a0 4.0
o . Ratings v
&2 social hé Number of Reviews 500,384 555,250
9 Locations v Reviews Responded To 2783 43,738 1,246 61,997
{ Insights v Review Response Rate @ 18% % 13% 12%

Funey adeaany

1 star Reviews 31,795

5 star Reviews

304,038

Provider Details

Provider summary Local Competitors Average

Site &

Rating # Count$  Rating

HEIEL ST E] GOOGLE 5.238 44% ki 5.244 44 %Rrird

OPENTABLE 3,762 a5kkkkd 633 45 ik

@ Negative @ Positive Neutral

Filter by overall

star-rating sentiment:

* Positive: 4-5 stars
* Neutral: 3 stars
* Negative: 1-2 stars

INDEED 2201

BOOKING 750
YELP 1.365 3.7 36 33

EXPEDIA 1,193 0%k 326 39

FACEBOOK 0

FACEBOOK RECOMMENDATIONS o 366 ) 33 Bu9s

Apply filters to analyze by different metrics

1. Date range: Select a predefined quickdate or configure
the date range you want to explore
. Provider: Choose the rating and review platform
you'd like to sort by (i.e., Facebook, Yelp, Google)
. Rating: Investigate reviews tied to specific star ratings
. Location: Filter by location or group of locations
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Reputation summary report

How to compare a location to local competitors

To compare one of your business locations to its competitors, follow
these steps:

* Go to Reputation > Summary
* Use the Global Filter to find the location you want. You can start to type
the name of the location to find it quickly

Number of Reviews

Review Sentiment

@ Negative

9.9% IA lnl%

A Home ~
& Reputation ~
Summary Review Counts and Average Ratings Overall Details
Reviews You
Review Builder @ TotalReviews  — Average Rating 2/2121-5/3121
Images Overall Rating a2
&2 Social ~ Number of Reviews
Q Locations v Reviews Responded To 2,783
{ Insights v Review Response Rate @ 18%

1 star Reviews

Funey adeaany

5 star Reviews

Provider Details
Provider summary

Site &

GOOGLE 5238

OPENTABLE 3,762

@ Positive Neutral

INDEED

BOOKING

YELP 1.365

EXPEDIA 1193

FACEBOOK 0

FACEBOOK RECOMMENDATIONS 1 366 10 3:

All Time

a1

509,884

43,738

7%

31,795

304,038

Rating

44%kirk

45 i

4.0 frirdrdk

Local Competitors Average

Providers v

2/2/21-5/3121 All Time
Last 3 Months

40 40

Ratings

555,250

1,246 61,997

13% 12%

Local Competitors Average

Count$  Rating

5244 a4 ddriedk
633 45 hkhk

2201

750

On the Overall Details table, you'll find the numbers for your location
compared to the local competitors’ average.

Competitor Average selector.

© 2021 Service Management Group | All rights reserved
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Images

View photos + videos from across the web

Mark an item as a favorite or click

thumbs up or down if you'd like to
highlight/flag it for later use

Filter results by:
Location
Provider
Captions
Additional options: starred, positive,
negative, has caption, user posted, or
business posted

A Home Imag es
Total Results: 134,353
B Reputation

Global Filter

Summary o ‘1!

Reviews

Images

&2 Social L ‘ o
Q Locations \ \

Page Filzers
Options v
Providers ™
Search Captions Q

i Insights
oV LN R ©o
1pl 1p!
2021 2012
- -
& v Qo & v Q0
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In-platform response capabilities

Read + respond to reviews within the platform. RallGuECRIEECEERIRINE
reviews with no text, reviews that

Go to Reputation > Reviews have been changed, reviews that
have been removed, reviews that
have been filtered by Yelp, and

. more.
Read reviews for

each location

A Home v

@ Reputation A

II Adva}ed Filter ~ l

summary With Responsg
Seva Sort@y DaeCrestedv  Descanding v Without Responses
Faon Bulder
Respond Te:  Single B v
mages With Notes
M Sk ¥ e Without Notes
0 0 a1 Dufat was ShgNG, But it ATl PG 3 DIE OF 3 watery Ject 10 the GHR% wafMis 3nd DISCUIS werd £00d INOURR Would sl
dacatome U ok 1me [ A towe,
& insights v With Revisions
Without Revisions
With Text
Without Text
With Tags
Without Tags
Removed Reviews
Filtered Reviews
With Responding Enabled
With a Response Pending Approval
With New Mon-Business Response
A
User credentials are needed to
0 *h kK o respond to this review. If you have
._,'- Great dinner for my son's birthday. Special not added your credentials, please tion Face boc}k
- visit the External Accounts page to
JPENTABLE  bonvivant enter your Google My Business
credentials. If you have previously Coo |E' + Add L o
Write new response to this review added your credentials, please check g Dgln
that the location is not missing,
marked as unverified, or marked as a Y |
) _ duplicate in your Google My Business e p
etk 18 account. It can take up to 24 hours ate Ad
@ Lunch was ok, dinner was much better! for yourl Google My B_usmess
credentials to sync with the
GOOGLE Shawn H dashboard.

Write hew response to this v

Log in to Facebook, Google, or Yelp to respond to

reviews within the platform. Select “External Login” to
be taken to the page + enter your credentials for each site.




External login credentials

In order to respond to Google, Facebook, and Yelp reviews, you must enter your
external credentials for each of these sites:

@ Google

* You must have owner or admin access to the locations in your GMB account.
* You will not be able to respond to reviews for locations that you do not have access to.

@ Facebook

* You must have business manager or admin access to the locations
in your Facebook manager account.
* You will not be able to respond to reviews for locations that you do have access to.

@ Yelp
* You must have access to your locations in your Yelp Business account.
* You will not be able to respond to reviews for locations that you don't have access to.
* Yelp requires that you have a picture associated with your account. This can be a
picture of your logo.
* Yelp requires that you have a name on your business account. This must be a person’s
name and cannot just be the business name.
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External login credentials

Log in to respond to Google, Facebook, and Yelp reviews

How to enter your external credentials

Go to My Account> External Logins> Select Add Logins> Choose Provider
(Google, Facebook, or Yelp) for the credentials you will be entering.

O,

©,

Google

Once you have been directed to
sign into your Google

account, opt to allow SMG

to access your account.

Facebook

You will be directed to log in to
Facebook (if you are already logged in,
you will still need to enter in your
Facebook password). The next screen
will show that you are providing access
to your public profile. Click Continue.

Yelp

Signin

to continue to smg.com

Email or phone
Forgot email?

Create account

Log Into Facebook

Password
]
or
Create New Account

Forgot account?

Not now

Grant Review

G sign in with Google

smg.com wants to access your
Google Account

This will allow smg.com to:

@ View and manage your business listing on O
Google

Make sure you trust smg.com

may be sharing sensit

oogle Account

Learn about the risks

Fanest m

O

Reputation Management Dashboard will receive:
your public profile. @

[#| Review the info you provide

Cancel

& This doesn't let the app post to Facebook

Privacy Policy

m for Business Owners

Yelp will have you log in and Management
grant access all in one step. Dashboard access
to your Yelp for
Business Owners
account
[Ema L
[ Passord 2]

Forgot your password?

By logging in you agree to Yelp's Terms of Service and
Privacy Policy.
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In-platform response capabilities

Creating Review Response
Templates

* You can set up response
templates to help simplify and
encourage consistency in
responding to reviews On the Reputation > Reviews page, select the gear

icon to display the Review Response Templates dialog
box

To create a review response template:

........

Select +Add New Template to
display the Add Review
Response Template dialog box

Enter the information
required in the dialog box.

Click SAVE

s reserved
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In-platform response capabilities

Using Al Generator for Review Responses

* You can respond to individual reviews using the Al Generator.

» Select Al Generator to see the generated response in the response field.
The response appears automatically in the field.

* You can click Al Generator as many times as you'd like to see more
potential responses

* When you decide on a response, proofread carefully to ensure all
customer concerns are addressed. You can edit the generated response
if needed

» Select Publish once you're ready to publish the response (3)

#tome Reviews =
8 Reputaton | AR -
Summary
*hkdk 12575 @ Wendys, 34032 US HWY 19 N, PALM HERBOR, AL, 34684, US (10000963
_,:\e e sery ] here! Wil
Images. e ] veYY
& Socal
; - Thank you for your reves, Spencert y i n Jour next Vst 0
B Insights Guteear || seatengeey § ReparcResporsz | | i
9 Wendys, 5035 YONGE STREET, NORTH YORK, ON, M2N 62¢, CA (00005639)
veyYy
SeaTergzev @
|
dhkkk (5 @ Wendy's, 1002 LANRENCE AVE W, NORTH YORK, ON, M4 13, CA (00008320
[ ]
@ Paul M. Maiato v N Y
pond 10

Select the Al Generator to draft responses that resonate
with your customer's sentiments, concerns, and
compliments. Cycle through the responses until you

find a match and tweak it to perfection. You can respond
to only one review at a time.
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Social

Monitor + manage your social media accounts and presence from one location

Filter by:

* Provider: Facebook, Instagram, Twitter
See total Follower and Post * Location

Counts, and Increase in Counts * Date range
during selected date range

A Home v

& Reputation v

&% Social A

Feed Total Page Followers Total Posts Published by Business LBV Score
Publish pr—
'osts
Approvals 1 28 K 407 84 Fans
2394\ 60 0Tags
. i i / Social 6% in the last week
LBV Score
M Insights v
Apr'21 May '21

Total Impressions

241K

Total Engagements

17K

Engagement Rate

7%

Questions Answers

Local Brand Visibility Score:
Shows current Social LBV score,
score trends, and score

No Tmeline Dta Avaable breakdown

No Timeline Data Available
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Social

View hashtag trends

# Home
B Reputation

&2 Social

Summary

Publish
Approvals
@ Locations

i Insights

Toggle between
top hashtags and

trending hashtags

views
o

Posts and Comments’

&P Biz O Tires

Before 1834,
automobiles were
steered using a
tiller or lever.
Masz-produced cars weren't
equipped with a steering wheel as
a standard until about 1898. Car
Care Tip: Evaluate your car's

0 24 minutes ago

o@o

e Midas of Kingston

Happy Victoria Day! ¥ Have a
great long weekend and stay safe.

[« 'K 1v]

o 2 hours ago

Filter by:

* Provider: Facebook, Instagram, Twitter

« Sentiment: Negative, Neutral, Positive

» Search common keywords or hashtags

» Advanced Filters: With Replies, Without Replies

Hashtag Metrics

Some added style for this jeep,
new Big O A/T Tires & KMC -
KM717 Bully OL Wheels &

0 33 minutes ago

oo

Some added style for this jeep.
new Big O A/T Tires & KMC -
KM717 Bully OL Wheels &

o 34 minutes age

0o

&P Biz O Tires

Are you ignaring

that light? Is it time

to get an ail

change? Qil changes

are one of the simplest ways to
keep your car running smoaothly.
And luckily for you, we offer a
conventional oil change for just

o 2 hours ago

G0@0

Publish content to social sites + pages

Create a Post

0 Facebook

& Biz O Tires

141 W Lowry Ln, Lexington, K¥ 40503
Are you ignoring

that light? Is it time

to get an gil

change? Qil changes

are one of the simplest ways to
keep your car running smoothly.
And luckily for you_ we offer a
conventional oil change for just

o 2 hours ago

0o

Select sites and
pages to post to

v @ Bisgss] x |

L R

© widas of Kingston

%547 Gardiners Road, Kings
BGIVEAWAY! $500
for you and a friend
B Check vehicle
maintenance off
your to-da list with $250 for you

and $250 for your loved one, just

in time for roadsrip seasan. To
enter ¢ Like this post g Tag s

& Big O Tires

Are you ignoring
that lighe? Iz it time

to get an oil

change? Qil changes

are one of the simplest ways to
keep your car running smaothly.
And luckily for you, we offer a
conventional oil change for just

o 2 hours ago

X v Clear|Select Al

f0 @0

0o

Filters

Global F||
TBC (2321)
Page Filters

Saved Filters

All Providers
Sentiment

Advanced Filters
Last Week

&.g. #hashtag, @men

Clear Filters

Enter your post here ...

Create new post +
add photo or article

o

@ Attachments:

Remove

Publish
immediately
or schedule
for later

Add Photo or Video /J(Q
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Social media

Manage monitored accounts, pages, + groups

< Settings
Account
& My Profile
@ Accounts

Q Locations &
Competitors

@ Location Groups
& Users

# UserRoles
Features

& Social

F Third-Party
Credentials

& Notifications
o Theme

o Tasks

¥ LBV Score

& Local Page
Templates

$E Custom Providers
@ Blintegration

14 Instant Audit Usage
& Upload Local Pages

& Upload Tool

Add Facebook, Instagram, and Twitter
accounts, pages, or groups you want to

monitor, respond to, or publish to

Social

f Facebook ¥ Twitter in Linkedin

G Google

Pages Groups # Add Ancther Account

Managed Pages: @ 11
ﬁ Lenny Falder
}J, Delete
b
Managed Pages: @ 15
Chris Qa
Delete

Alex Tester Managed Pages: @ 14
This account had an authentication error. You must reauthorize access

for updates. Log in now
Delete

Managed filages: @
Marley QA
Delete

@ Instagram

View list of your accounts, pages, Add custom page URL(s) to
or groups being monitored track (i.e., competitors)
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Location listings

View a summary of locations with missing, incorrect,
or duplicate listings on providers’ sites

Click Report drop-down for

access to:

Listing Accuracy

Summary

Listing Optimization
Missing Listings
Duplicate Listings reports

A Home
& Reputation
&2 social

Q Locations o

Listings Accuracy

Listings Summary
Listings Optimization
Missing Listings
Duplicate Listings
Local Pages

i Insights

View summary
of listing
information by

provider

Quick Summary of
View Listing Accuracy by | Listing Accuracy and Filter by

Provider over time in a Presence provider
line or bar chart

Listings Accuracy

¥ -0.01%
77%

Accuracy

Listing Accuracy

59%

Presence

Last 3 Months v

Mar 21 Apr21
@ Google == Facebook 4 Yelp = Bing @ Apple

@ Line Chart O Bar Chart

View New Listings
Over Time

Summary

Provider Summary

Location Summary

PROVIDER ' OVERALL ACCURACY NAME ACCURACY ADDRESS ACCURACY PHONE ACCURACY NEW LISTINGS CREATED

@ Apartment Guide 75% V3% 98% ¥ -2% 100% 20% b -14% 0
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Location listings

View all listings with incorrect/missing data or poor user participation

Click Report drop-down to access the Missing Listings Report

to view locations that are unlisted or could not be matched to
an existing listing using name, address, and phone number

S

A Home Missing Listings
& Reputation e rre—

Either these locations are not listed on the corresponding sites, or the platform was unable to match the location
If not listed on the site, please contact the site directly to add your location to their database.

&2 Social
If not matched, you can submit an existing listing/page url by selecting Edit/Add URL.

Q Locations
It may take up to 24 howrs for it to be reflected in all your reports.

Listings Accuracy T ———

Listings Summary Repurt & Download

Listings Optimization o

Provider * Chck boxes underneath Mo Listing Found %
® oo the No Listing Found E
. column and scroll down
o~ . @ Bing :
4 Insights o to see detailed results
Booking

G Cargurus 28

Missing Listings

Duplicate Listings

View detailed results

showing the expected
listing

31 Missing Listings Click the Add
URL button to

Provider &

add provider
URL(s) manually

Q Expected Listing ° Edit Location

@ Bing Carl's Jr

MCAS YUMA BUILDING 965 MARINE AIR STATION

Tasks ||  Add URL

7603412992
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Location listings

Identify + correct duplicate listings for your locations

Click boxes underneath the
Locations with Duplicates

Click Report drop-down to access

the Duplicate Listings Report

column and scroll down to
see detailed results

# Home Duplicate Listings @

& Reputation

Q@ Locations Provider * Locatiens with Duplicates %
Listings Accuracy
& ool (o
Listings Summary
® s8ine 1118

Listings Optimization
@) Cityzearch 1184
Missing Listings

© receoon sl Click the Edit/Add URL link to

i Insights @ roursauare sl cdit/add provider URLs manually.
® cooze 453 Make the duplicate listing your
primary listing for the provider or
mark it “not mine”

Provider &

& ~ople (]

Last Updated: 1/21/21
Q Primary Listing EdivAdd URL @ Expected Listing

LOCATION LOCATION
1211 s main st 1211 N MAIN STREET
bladenboro, nc 28320 BLADENBORO, NC 28320-7768
19108634030 (910) 863-4030
htp location.com ht location.com
Hours: Hours:
sunday: 6:00AM - 10:00PM sunday:
Monday: 5:00AM - 10:00PM Monday:
Tuesday: 5:00AM - 10:00PM Tuesday:
Wednesday:  5:00AM - 10:00PM Wednesday:
Thursday: S:00AM - 10:00PM Thursday:
. . Friday: 5:00AM - 10:00PM Friday:
View deta i |ed resu |ts Saturday:  Si00AM - 10:00PM Saturday:
ShOW|n rimar a nd Listing Url: https://maps.apple.com/place?
g p y o aUId=16542922579637049799

duplicate listings for
provider
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User guide: SMG RatingsTrack

Insights: LBV Score Report

Track how you rank in search results

Choose between:

® | BV Score

e SEO Rankings

e Search Insights
e Location Comparison
e Task Reports

@ Home

B Reputation
&t social

Q Locations

i Insights

Dashboards o

LBV Scare

SEQ Rankings
Search Insights
Location Comparison
Task Reports
Pulse

Analytics Studio
Email Reports
Custom Reports

Query Builder

These LBV
settings can be
adjusted so that
your LBV score is

Filter results by
Date Range

and/or Location
as relevant as

possible

LBV Score @

. @ score Settings.

56 51 37 62 44 74
overall Reviews Social Listings Search Competitors

Score Over Time

All (249) ~

2021-04-29 2021-05-01 2021-05-02 2021-05-03 2021-05-04 2021-05-05

== Overall == Reviews == Social

= Listings = Search == Competitors

© Lline Chart () Bar Chart

Score Breakdowns Reviews  Social  Listings  Search  Competitors

Reviews Breakdown I

All

Rating I
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Insights: SEO Ranking

Toggle between
SEO Rankings and
Page 1 Raking

View Keywords
across trends

SEC Rankings Page 1 Rankings

Average Ranking

& Download

o

— Average Across Keywords

Average Ranking

Allows you to see the average

ranking for your keywords fe Ve
Date

across all locations. )
Keyword @ - @ coogle = € vahoo = WP vellowpages & WP vellowpagesca & €D velp =
5 Star Hotel (San Diego, CA) =50 =50 =50 27
Abbey (atlas, CA) >50 >50 >50 >50
Accountant (10) =50 =50 =50 =50 =50
Accounting (Foo, FO) =50 >50 >50 >50 >50
Acoustic Guitar (San Diego. ~s0 ~s0 ~s0 ~s0 ~s0
cAa)
Acupuncture (2) =50 =50 =50 =50 =50
Acupuncture School (Otay —s0 —s0 —s0 —s0
Ranch, San Diego, CA)
Air Conditioning Contractors >80 -1567% 4 >50 50 26 -a% b >50
System (Houstontx, TX)
American Restaurant (16) 30 -23 L 32 -7nl 28 27 4% 35
Andaz (San Diego, CA) 1 >50 -4.900% - 1 1 7
Andy Richards Painting 1 R R —— >50 1 =50
(Mesa, AZ)
Animal Shelter (El Cajon, CA) 1 2 3 =50 =50
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Insights: Search Insights

Identify how often you appear in search results + what actions customers take

Track actions taken
Track individual actions taken View trends of on your Google and

on Google or Yelp actions taken Yelp Listings

‘Search Insights @

& C »wnload

+20% +6%

1897m O 2851M

Totzl Search Appearances

Total Views From Search Total Actions

Actions @

Wiews From Search Sesarch Appearances

+6%

2803M

Choose to view
historical trends,

charts, and graphs
for either Actions or
Searches

@ Driving Directions

® Phone Calls
® Photo Views i .
@ Photos Added +10% -23% +122% +E59% -10%
® Post Views 13M 10M 74K 10M 14M 0]
@ Website Clicks
® Other Driving Directions Phone Calls Photo Views  Photos Added  PostViews  Website Clicks Other
Som
A0M
30mM
200
10M
1}
20270213 2021-03-01 2021-03-11 20271-03-21 2021-03-31 20210410 2021-04-20 2021-04-30 20210510
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User guide: SMG RatingsTrack

Location-level competitive benchmarks

See how you stack up to specific local competitors

View multiple reports to see which
locations are your top performers
across reviews, Social, Pulse, Search
Insights, and LBV Scores

View your overall rating
compared to each competitor

Drill down into
comparisons by
selecting specific
Location CoriEr ErE competitors of interest

Reviews Social Pulfe Search Insights LBV Scores By Location

& Download

. . Facebook . .
Location Rating # . view Count & Responded Review Type
Recommendations

Competitors You Competitors Competitors You Competitors Negative Neutral Positive
Top of the o

Market

750 N Harbor

Dr, San

18 18 100%

92101 Us

Vintana Wine
and Dine
1205 Auto

ISt See competitors'’ 308 83%
Escondido, performance across
choeeza e all platforms

Apple Store

1-7 The

Piazza,

Covent 145 71%
London, GB

WC2E 8HA

GEB
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User guide: SMG RatingsTrack

Task Report

Project management

Filter tasks by

* Date
High-level overview of the » Assignee
status of all your tasks » Task Type

* Provider

A Home Task Report

Users
677 () 87.9 Hours (o]
Completed Avg. Resolution Time Overdue

Task Breakdown Tasks & LBV Score Comparison

& Reputation

&2 social

Q Locations

i Insights Assigned

All Task Types

Dashboards
LBV Score All Priorities

SEO Rankings Providers

Listings

Search Insights All Assignees v

Location Comparison

Task Reports

Pulse

56

It |55

26.Apr 3. May

21035

Analytics Studio

Number of Completed Tasks
&
Ey

Email Reports

Custom Reports.

20

Query Builder Reviews

@ Social @ Media @ Tasks Completed  — Scores

@ Reviews ® Cusom @ Listings

Detail list
of tasks

() pverall Summary of Tasks

Avg. Approval Avg. Resolution

Completed Overdue $ Time (Hours) $ Time (Hours) $

Task Type Assigned &

0 1 N/A 4.875

Add Listing

Delete Duplicate Listing 0 0 [ N/A N/A
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